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	Summary Notes

Minneapolis Complete Count Committee

Tuesday, August 18th 5-7 pm 

at the Minneapolis Urban League
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Special thanks to David Oguanamam and the Minneapolis Urban League

for hosting our August meeting!
Next Minneapolis Complete Count Committee Meeting:

Tuesday, September 15th 5-7pm

Location: Midtown Global Market

Greenway Conference Room (lower level)
920 Lake St E, Minneapolis, MN 
Summary Notes:

1. 2010 Census Overview 

Importance of the 2010 Census

· Census data helps determine how 440 billion dollars a year is appropriated to states and communities.

· Census results influence the decision making process from the congressional level down to the school boards.   

· Complete Count Committees are especially important because they can educate and motivate communities through word of mouth to overcome fears and participate in the Census.

Census Bureau Mantra: Safe, Easy, and Important 
· Safe: personal information shared during the census is protected by federal law and cannot be shared with anyone else including landlords, housing and immigration agencies.

· Easy: easier than a loan or credit card application or even a gym membership.

· 10 simple questions, takes10 minutes, lasts for 10 years. 

Census form (email attachment)

· Form is mailed out in March 2010 and should be returned by April.  If not, the Census Bureau will visit your home to follow up.
Partner support program: $2,999 in funds available for census promotional products and services

· Update – no final deadlines this year! This program will go through at least April of 2010 and applications will be due roughly by the end of each month.

· Material design should include some promotion of the 2010 Census.  If you create a general outline for your products, the Census Bureau can work with the vendor to finalize the design.

· You must first complete a partner agreement form (email attachment) and return it to Hannah Garcia by fax: 612-626-0273 or Brett Buckner by email or mail (contact information listed below).
A Census Partner is anyone who wants to work to promote the census.  They do not need to be a nonprofit.  Any group of people is eligible to be a census partner.

· If you have any questions or would like more information about the partner support program, please contact: Brett Buckner, Partnership Specialist, U.S. Census Bureau

180 E. 5th St, St. Paul, Minnesota. 55101

612.432.2667 (cell)

866.861.2010 (Jobs line)
Brett.buckner@census.gov  

2. Updates and Review – Sarah Hernandez, Complete Count Committee Chair

Vote for Partner Support Materials

As the Minneapolis CCC, we plan to apply for promotional materials through the Partner Support Program, so we put ideas for materials to a vote by attending members.  Each member had five votes for promotional materials. The results of the vote, with winning items in bold are:
· T-shirts - 9 votes 


(    Bumper stickers - 3 votes
· Canvas bags - 9 votes 

(    Windshield scrapers - 3 votes
· Stocking caps - 6 votes 

(    Basketballs, footballs - 3 votes
· Hand Held fans - 6 votes 

(    Bracelets - 2 votes

· Coffee mugs - 6 votes 

(    Post cards - 2 votes
· Key Chains - 4 votes


(    Water bottles - 2 votes
· Back packs - 4 votes


(    Yard Signs - 2 votes
Our next step is to include the five items with the highest votes in our applications and requests for promotional materials from the Census Bureau.  We also plan to work with CCC members and other community organizations to apply for these materials as well.
3.   Questionnaire Assistance Centers
· As the Minneapolis CCC, we will have influence over where Questionnaire Assistance Centers (staffed Census assistance centers) and Be Counted Sites (non-staffed Census kiosks) are placed throughout Minneapolis.  
· CCC members have provided feedback as to where these centers should be located. Please let us know of additional sites to be included.  We need more site proposals for Northeast and St Anthony in particular. 

· The list of proposed sites is undergoing additional review by City, County, Census and CURA staff before final submission to the Census Bureau.  
4. Our 2010 Census Messaging – talking points activity
    The purpose of this activity was to define and give a community context to National Census Bureau

    messaging as well as develop our own community lead talking points and messaging around the 

    2010 Census. The major themes that developed through our values and visions
    for our communities, being counted, safety, and taking action in the 2010 Census include:

Equality

Respect

Unity

Vibrant communities
Safety

Access


Care

Working together

Be Counted
Educated

Trust

Freedom, Liberty

Responsibility
Inclusiveness

Pride

Being heard  

    Our next steps include obtaining feedback to strengthen our shared talking points and utilizing these 

    messages with community members and leaders.

5. Action Team Summer Goals 

· Business: Identify businesses/vendors lead by women and people of color to create promotional materials (PSP), Build relationships with local business leaders, encourage all businesses to have a visible display of census literature, develop a list of census-awareness activities that businesses can sponsor and implement, Develop a list of business events in Minneapolis and create a plan for how to promote the census.

· Community: Develop census messaging, identify media outreach people, outreach at summer events (Somali Event Sept 20-23, State Fair, Minnehaha Park, Golf Tournament, and Community Resource Forum), compile list of important organizations: target those living in apartments, housing authority, homeless population, immigrant communities, and low-income people. Work with them to create a census awareness campaign, encourage them to apply to the PSP. Important tasks include creating and obtaining the following from the Media Action Team: an article, talking points, messaging, logos, picture of census envelope, 20 second piece about the benefit and safety of the Census for immigrant communities (Somali), post materials in malls, churches, schools, etc.

· Faith: Build list of key faith leaders and organizations, speak with leaders, organizations and at faith services about the importance of the census, develop a list of faith-based events or opportunities to create events. (Youth Conference, faith based meeting, EID festival)

· Government: Finalize details of arts initiative, media coordination, finalize Questionnaire and Be Counted Site locations, and partner with Salvation Army bell ringers in December.
· Media: Build relationships with key media, twitter and email blasts, develop a strategy to educate media about the Census, promote talking points, work with/promote arts initiative – murals, spoken word/poetry promoting the census, develop census messaging tailored to communities and their concerns, create promotional materials, create events/socials to promote the census in specific communities, National media strategy meeting and convening with local media.
· Youth & Education: Hold a meeting with school educators to discuss role in census promotion, speak with school board members youth groups about the importance of the census, broadcast and promote youth PSA’s, develop a list of youth events and event ideas, work with them to create/promote arts initiative murals, spoken word/poetry promoting the census, ask schools to recruit parents, teachers, and community members who would be interested in promoting/working for the Census. 
6. ACTION ITEMS – The following is a list of individual/organizational commitments made by CCC 

    members to be completed by our next meeting on Tuesday, September 15th.

      Business
      Frank Essien – Distribute business promotional items with company logo and Census logo.

      ZoeAna Martinez – Hand out Census information at Mexican Independence day, bring Census 

      information to Business association, and talk to businesses about the Census.
Community

Barb Harris – place census window clings in all 40 highrises, recruit volunteers to assist at state fair booth, provide census information and materials to 250 public housing highrise resident leaders and 8/20 event, and publicize jobs with the census in highrise newsletter.

North Point Wellness/Stella Whitney West – Will talk one on one with at least 20 Northpoint managers and staff, five family members, and sixty community members/patients/clients.

Roman Gonzalez – Talk to 200 people about the importance of the Census and why it is important to be counted.

Nimo Ali – Make Census commercials, focus on bringing news to mosques and Somali malls, tell everyone about the importance of the Census, Somali media news to target the community more.

Bill Laden – Contact 150 individuals through board and staff, communicate the Census through agency fundraiser (150 people), table at a community forum in Nicollet Island Park pavilion.

David Oguamanam – Include census message in emails, distribute Census information to 150 students at Urban League schools.

Tracey Goodrich – Talk to renters about the Census, distribute information in section 8 housing (maple grove), create plan for postcards to be mailed to 7,000 people, check with Brett about printing and postage possibilities.

Antonia Alvarez – Speak with the Archdiocese of Minneapolis/St Paul to prepare a message, ask the pastors to talk at mass about why it is important for people to be counted, prepare a Census message for La Asamblea.

Molly Duncan – Develop a Complete Count Committee within my community organization – PPL, talk to 30 PPL residents, talk to 20 PPL coworkers, distribute fliers/postcards to affordable housing buildings, and begin partner support application process.
Faith

Dar Al-Hijrah / Abdisalam Adam – Make an announcement to Dar Al-Hijrah congregation at Friday prayers and all prayers, arrange for an interview at Somali TV of MN and Somali show TV on MTN, Inform 5 other religious leaders of the Census that we have a network with.

Arnetta Kaba-Phillips –faith based mailing for a leader or representative of each organization to meet at Shiloh Temple or local location to spread information about the Census, speak about the Census at youth conference and congregation on Sunday in September, set 2 dates for leaders to make announcements at same time during services, Meet with faith based leaders about the census once before summer ends.

Government

Mike Siebenaler – Reach 1,000 during outreach events.

Brett Buckner – talk to my family about the importance of the Census (100+)
Media

Margaret Kaplan – Recruit people to join the Media Action Team.

Matt Lindstrom –Air PSA’s on channels 14 and 17, twitter blast, report back on national media campaign and how Minneapolis can support/compliment, summarize talking points, distribute to local organizations where QAC and BCS will be located. 

Steven Renderos – Come to next meeting, blast to media matters list-serv, twitter and Facebook blasts.
Youth and Education

Park Board / Rose Escañan – Promote 2010 Census in all park and other events, create youth video with subtitles in different languages, and gather youth group for a brainstorm session on activities for the 2010 census.  Attend most or all youth program activities to promote the importance of the 2010 Census.

Stan Alleyne – Talk to 25 Minneapolis Public school leadership.

Yia Yang – Talk to NMA Charter school board about the census, talk to New Millenium Academy school board, promote the census at family picnic, promote the census at youth gathering (in parks) and at Harrison Hmong youth sports event, connect with Rose and Stan to develop ideas for hip hop contest.

